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JOAN BLADES:  Well, boy, it’s hard to follow that.  Thank you so much.  We’re truly honored to be here.  This is like one year I’ve been speaking in public and I hope I – I hope I’ve gotten better at it now.  But thank you for that introduction and it’s been incredible working in partnership.  It’s really being able to take advantage of all the incredibly talented people that want to be active.  That has been what’s made it possible for us to be here today. 

So this talk was titled “We Can Win” but we think that’s a little behind the time.  We think we should say this is win and here’s how.  Now, the funny thing is we’ve been talking about the – for a long time I’d felt like there was some odd disconnect between the reality of our domestic and international situation and the polling that predicted a dead heat between the presidential candidates.  And at a conference in March here in D.C. one of the attendees asked me why aren’t we talking about a landslide in November?  And I decided okay, well, maybe I should say it out loud and suggested in a plenary, you know, session.  And everybody – yeah, and now, finally, everybody’s saying yeah, we’re going to win by a landslide.  It’s time, I guess.  I’m excited about this.  

So there are two things – (applause) – and there are two things going on right now to support this.  Now, the first one that’s leading towards change in November is not our doing.  For the Bush Administration the chickens are coming home to roost and blind ideology has led them and our country into an obvious dead end.

MR.
:  (Off mike.) 

MS. BLADES:  Slides?  Is there a next slide already?  Okay.  There we are.  That’s the one.  Okay!  (Laughter, applause.)  Next year I’ll be better.  And the ideologies lead our country into some dead ends in our relationships with the world and how we take care of our own people.  The American people are fed up and ready for change.  

The second development is that ordinary people around the country have found a new way to connect and be part of politics and it’s changing everything.  This is a structural change in our democracy, and since Wes and I have been lucky enough to see the details of how this change is evolving, we’re here to testify to what we’re seeing and thank you, all of you, for making it happen.  

So, this is the story that Roger was referring to.  This is the first day we sent out the petition, Congress must censure the president and move on to pressing issues facing the nation.  And we sent it to under 100 friends and family and within a week we had 100,000 people sign that petition and we were just signed up as political activists.  We really had no plans at that time, but we – we’ve had a very strong sense of responsibility from that.  

And so our petition grew to a half a million people and we knew that we could help them call their representatives.  With their zip code we knew who their representative was.  We’d tell them when important votes were coming.  We’d provide a phone number.  We helped people talk to local and national press.  We delivered petitions in Washington, D.C., big stacks of petition in a, you know, major press event.  And helped people think about writing letters to their editor.  And we also arranged constituent meetings in hundreds of offices all around the nation where people came in personally and talked to their representatives. 

It was powerful and people loved being engaged.  We initiated voter registration when it came time for the vote in November, and we helped get out the vote and it was incredible.  Unfortunately, two weeks later the House voted to impeach and we signed up for the next two years because we had a strong sense that after an election in which the outcome was seen as unfavorable to the push for impeachment when the – they went ahead and voted to impeach anyway, the next thing you do as citizens is you engage in electoral action.  And that’s MoveOn became a PAC, as well as an issue advocacy group.  

So, what else is changing?  Let’s like jump forward to what’s been happening.  We had the MoveOn primary, which was an ending the money primary.  Big money and insiders have been key influence in selecting nominees for president during my lifetime, and last June we decided to give our members an opportunity to weigh in.  We had 300,000 MoveOn members participate in the primary, which is bigger than New Hampshire and Iowa combined.  And all the candidates provided materials for the MoveOn members and the people in our membership started thinking about the election much earlier and it made an impact. 

We agreed to endorse if a candidate is ceded 50 percent support and no candidate passed that bar.  But Howard Dean, Dennis Kucinich and John Kerry all did well, in that order and these candidates – (applause) – these candidates all had grassroots, as well as traditional political support networks.  And we encouraged all of our members to support the candidate of their choice at the end of the primary.  

It was really exciting to see Howard Dean become a leading candidate based upon grassroots support.  (Applause.)  He set a new bar for candidate engagement.  It changes everything.  Online engagement with grassroots makes it possible for candidates to communicate with supporters about issues on a more substantive level, and better yet, for candidates to listen on a more substantive level.  It also suggests that candidates will be able to be independent for special interest money if they so choose, because Howard Dean and others have now proven that enough money can come in and in small contributions to run a campaign.  Moreover, that the involvement of the grassroots in meet-ups and things like that creates that excitement and grows.  It’s changing the politics of the candidates.  

All right.  What else has been happening?  We had an ad contest.  (Cheers, applause.)  Now, it was only in November of 2002 we even learned that MoveOn members wanted to advertise.  We, you know, had this ad we wanted to put in the New York Times.  It would cost $35,000.  We thought maybe we could raise it.  We raised $400,000.  (Laughter.)  You know, it’s just the – we didn’t realize it until a year and a half ago.  People want advertising.  

We’ve raised $10 million, you know, in small contributions for advertisements in the last six months the – and to run these wonderful ads, among others, by MoveOn members submitted for the Bush in 30 seconds ad contest.  This group is incredibly talented.  As people become engaged their messages are the best messages.  If you’ve seen “Child’s Pay,” this advertisement has been seen all around the nation.  It’s eloquent.  And MoveOn members not only made it, they chose it.  Well over 100,000 MoveOn members, this was the ad they wanted to run.  

But that’s not all.  Of course not!  May 8th was the day of action, political volunteerism.  We did canvassing, working with ACT, America Votes, ACORN, and other groups, including SEIU, True Majority, Democracy In Action, and LCV.  We had over 8,000 volunteers.  We contacted 185,000 voters, registered 6,600 and talked to many, many more identifying their issues and getting people excited about this election.  That all happened on May 8th.  I’ll give you another picture.  These are some of the places, Philadelphia and Georgia.  Also, phonebanking – we had over 6,000 volunteers in non-swing states calling 300,000 numbers.  We worked with America Votes, ACT and Women’s Voices.  

It’s so wonderful to have all these different groups coming together and working.  America Votes – Votes added all this together.  The results of the groups to date says that we’ve contacted 1 million voters, registered 250,000.  So it was a stunning success and, best of all, over 90 percent of these folks that we interviewed from this want to do it again.  We’ve only just begun.  (Applause.) 

So the MoveOn PAC has committed to raising $50 million in small contributions for this – this year, and just one of our little efforts was the Bake Sale for Democracy, Bake Back the White House.  (Cheers, applause.)  This is the first bake sale that was reported on in the Economist, I’m pretty sure.  (Laughter.)  It raised $750,000.  Wouldn’t you know, amazing.  

So connecting is becoming a movement.  Consider how much more vibrant our democracy is going to be when there are hundreds of advocacy groups and politicians with millions of actively engaged grassroots supporters.  Politicians and advocacy groups are developing dynamic active relationships with their supporters, actively listening to and serving their members.  This deeper connection is infusing our democracy with energy and a large dose of outside the Beltway reality. 

New groups that recognize needs are appearing to fill those needs and further this chain of relationships.  Now, I’m just showing you a couple of – that’s a bake sale picture.  That’s just good eating.  But here we have 1,000 flowers.  This is for women’s voices, women’s vote.  They were there showing this off.  They have nail files and they’re going to be in the beauty salons because they found that the women’s vote isn’t getting out there enough -- cool nail files.  You should look for one. 

Don’t you want to go driving?  Doesn’t that open road – these are for people that want to find – go on a road trip to a swing state and find – find a buddy, get on out there.  (Applause.)  I mean, I just went looking around and there’s – these things have just popped up in the last month or two.  People are active.  They’re passionate about this.  So, individuals are participating in big and small ways around the country and those individuals and their collective activities are powerful. 

Now, mention the MoveOn book.  I’ve had a lot of fun this past month talking about this book because they’re these wonderful stories and I’ve been talking about war and mercury pollution.  And finally I’m talking about these 50 amazing people that have told their story about what they’re most passionate about, and how they engage in all these wonderful ways and made a huge different in their communities, including tips after these two page descriptions.  And so I’m going to kind of close with some – a couple of little stories from the book.

There’s Michael Fjetland who ran against Tom DeLay in the GOP primary in 2000.  Quote, “The best part of it is that forced DeLay to get involved in his district and address some issues that he never would have mentioned.”  Consider it.  He tells you how to run against your local representative. 

Susan Trow (ph) in California made 380 calls to registered voters to get them to vote before an election in November in California.  She didn’t win but she was still proud to have done it and glad she did it for her sons to see.  Dinner might have been late but those kids knew what was important. 

Jerelyn Faye Kelly (ph) lived in rural Kay County Oklahoma when she witnessed a family lose their farm because their truck overturned dodging a pothole.  She began to notice the roads were – where the poorer farmers lived had more potholes.  She went to her county commissioner to tell him about this, had her baby on her hip, and she describes him putting his boots on the desk and telling her to go home and tend her child.  Well, instead she decided to go home and write a letter to the local paper and send in a picture.  Ultimately, almost every county commissioner in the state was indicted for corruption.  (Applause.) 

These are powerful people -- a lot of diversity, too.  Jack Kennedy writes, “Finally on the first anniversary of 9/11 I felt compelled to speak up.  I wrote a letter to the editor, which was published in my three local papers.  Every Sunday since I’ve written a piece for the local paper.  So far 24 of my letters have been published, some as editorials.  I’m still the same person I was in 1969.  I’m not going to stand on a bridge with a sign or go to a rally or walk door to door for a political candidate.  All of my writing and contributing I do from my computer, sitting here in my pajamas on Sunday mornings in my little antique farmhouse in rural mid-coast Maine.  I know it’s not much.  I reach a few thousand people in my region with an alternative point of view about twice a month.  But when I imagine there are others, thousands, all over the country writing, petitioning and giving a few bucks here and there, well, then it becomes a big deal.” 

So, only 51 percent of the potential voting population showed up in 2000.  I think we’re going to do a heck of a lot better because of all those people this time around.  2004 is going to be dramatically different.  This year the issues stand out in bright contrast.  The choices to make are about our future.  From what I’ve seen masses of people have well-formed opinions about the future they want.  Just like with the Clinton impeachment five years ago, citizens are determined to be heard and I’d say they’re doing a fine job of it.  I’ve never seen such energy and commitment to action by a group of individuals and I’m voting for a landslide this time. 

Thank you. 

(Applause.)

